Objects Cheat Sheet
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Introduction to Objects

“How many objects are there in HubSpot?”

The answer depends entirely on what you mean by object.

This document takes a goal-oriented approach, meaning that it
organizes HubSpot objects by what you’re trying to accomplish
with them. Like if you’re wanting to filter, sort, and assign records
to owners, you’ll have a different list of objects than if you're
trying to automate processes.

To get the most out of this cheatsheet, think about what
you’re trying to do and then go to the relevant section to
see what objects are available to you.



Contents

Ol

Filter, Sort,
and Assign

Index Pages
Records

Owners

02

Customize and
Collect Data

Properties

Importing
Forms

03 04

Report Automate
and Analyze

Prebuilt Reports Workflows

Single-Object Reports

Custom Report Builder

CLICK HERE FOR A SUMMARY

05
Integrate

APIs



Filter, Sort, and Assign

Back to Contents



‘ Filter, Sort, and Assign

Index Pages

The CRM has standardized index pages for — —r——
many objects. An index page let’s you... : feii . S

e Switch between index pages using - o
the drop down in the top left - -
e Filter and sort by any property - >
e Add and remove columns N _
e Take bulk actions on records R -
e Open individual record pages .
e Edit property data S
e Create saved views




Filter, Sort, and Assign

Objects with standard CRM index pages:

e Calls e “Object Library” objects

e Companies o Appointments

e Contacts o Courses

e Custom objects o Listings

o Deol§ o Services 4 Many assets in HubSpot have R

e Invoices index pages with the same layout

e Marketing Events and functionality. These include

e Orders blog posts, campaigns, CTAs,

e Payments forms, landing pages, lists,

e  Products marketing emails, SMS, website
- pages, and workflows.

e Subscriptions \ )

e Tickets


https://knowledge.hubspot.com/data-management/data-model-templates

Filter, Sort, and Assign

Objects with bespoke index pages:

e Leads
e Quotes
e Tasks?




‘ Filter, Sort, and Assign

Records

The CRM has standardized record pages
for many objects. Some defining
characteristics of these records are...

e A column on the left side with
property values

e A column in the center with recent
activities, engagements, and events

e The ability to add custom tabs with
additional data to the center column

e A column on the right side with
associated records

e Buftons for creating engagements




Filter, Sort, and Assign

Objects with standard CRM record pages:

e Companies
e Contacts
e Custom objects ( \
e Deals Campaigns and Marketing Events
o Tickets have a different full-page record.
e Orders The si.m.ilariﬂes between The two
o Carts are sTrllflng, and I Vx{onder |f.o‘r.her
, _ _ marketing assets will have similar
e “Object Library” objects records in the future. Only time

o Appointments will tell.

o Courses \—)
o Listings

o Services


https://knowledge.hubspot.com/data-management/data-model-templates

Filter, Sort, and Assign

Objects with preview-only records:

Calls (recorded calls get a fully bespoke record)
Invoices

Payments

Products

Subscriptions




‘ Filter, Sort, and Assign

owners

Core CRM objects come with a standard
“owner” property that assigns a record to
a user. Ownership can be...

Contact owner G
# | Details

No owner ~

Used to grant and restrict access
Used to break down reports
Assigned in bulk from index pages
Assigned during an import

Set automatically by workflows



Filter, Sort, and Assign

Objects with a standard “owner” property:

links, sequences, templates,

Subscriptions snippets, and reports.

Tickets

e Companies e “Object Library” objects @

e Contacts o Appointments

e Custom objects o Courses

e Deals o Listings

e Invoices o Services 4 N\
e Marketing Events Many assets in HubSpot can
e Orders be assigned to users as well.
e Payments These include campaigns,

e Products workflows, meeting scheduling
[ ]

[ J



https://knowledge.hubspot.com/data-management/data-model-templates
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Customize and Collect

Properties

Objects have properties to store
information about them. There are
standard properties that come with
HubSpot, and you can create your own
custom properties.

Check out the Properties Cheatsheet for a
deep dive into the available properties and
property types. Here in the Objects
Cheatsheet, we’ll just focus on identifying
the objects that have properties in
Property Settings.

;;;;;;;
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Customize and Collect

Objects with editable properties:

e Calls e “Object Library” objects @
e Companies o Appointments
e Contacts o Courses
e Custom Objects o Listings
e Deals o Services
e Invoices 4 : N
Many assets in HubSpot have
e leads . ;
editable properties as well. These
e Orders include feedback submissions,
e Products lists, marketing campaigns,
e Tickets marketing events, and workflows.



https://knowledge.hubspot.com/data-management/data-model-templates

Customize and Collect

Importing

Importing data intfo HubSpot is a T -
remarkably smooth and (dare I say it?)

even enjoyable process. The importing tool
has a ton of cool features that enable you
to do things like...

Validate property values
Map variants to standardized options
Check for errors
Create new properties on the fly o | I
Deduplicate records




Customize and Collect

Objects available in the standard importer:

Companies
Contacts
Custom Objects
Deals 7 \

Products You can also import sales
Tickets activities (calls, emails, meetings,
“Object Library” objects @ notes, and tasks).
Appointments N —
Courses

Listings

Services

O

o

O


https://knowledge.hubspot.com/data-management/data-model-templates

Customize and Collect

Things you can import if you know where to look:

Blog (option 1, option 2, special option just for WordPress)
Contacts on your phone

Knowledge Base

Marketing Events (participants)

Users

Website content, structure, and navigation



https://knowledge.hubspot.com/blog/import-your-blog-into-hubspot-as-a-csv-file
https://knowledge.hubspot.com/blog/import-your-blog-from-any-cms-with-smart-copy
https://knowledge.hubspot.com/blog/import-your-wordpress-blog-into-hubspot
https://knowledge.hubspot.com/import-and-export/import-contacts-on-the-hubspot-mobile-app
https://knowledge.hubspot.com/knowledge-base/import-knowledge-base-articles
https://knowledge.hubspot.com/integrations/import-marketing-event-participants
https://knowledge.hubspot.com/import-new-hubspot-users-with-a-csv-file
https://knowledge.hubspot.com/website-pages/import-your-website-structure-into-hubspot

Customize and Collect

Forms

Contacts submitting information through :
your website is an important way you can R
get richer, more accurate data into your e R
CRM. But forms aren’t just for contact

data! By mapping form fields to properties f—
on other objects, you can enable your . =
contacts to provide data about all kinds of g

things.

Fun fact: When you use forms to collect et
information about custom objects, you can
include a custom property that requires

unique values to enable your contacts to

update existing records!



Customize and Collect

Objects that can be used with marketing forms:

e Contacts

e Companies ( Don’t see the object you're \
e Custom Objects looking for? You can use a

e Tickets workflow to copy values from the

properties you're using as form
fields to properties on these
objects: Quotes, Carts,
Conversations, Custom Objects,
Leads, Payments, Invoices, Calls,
Feedback Submissions, Orders,
Deals, and Subscriptions.




{Jolelg

Back to Contents



Report

Prebuilt Reports

HubSpot has a library of more than 250
ready-to-use reports that you can add to -
your dashboards without having to build —
them from scratch. This makes it easy to s—
get started with reporting on your
HubSpot data using a variety of objects

and other data sources.

Blog post total views and bounce rate




Report

Objects with prebuilt reports in the reports library:

e Contacts

e Companies

e Deals ( The reports library has many, many data
e Products/Line Items sources! Beyond the objects listed here, you
e Subscriptions can use target accounts, revenue, forecast,
e Tickets meetings, tasks, documents, conversations,
e Calls 1-to-1 Emails, Templates, Chats, Facebook

Messenger, Campaigns, CTAs, Social, Ads,
Forms, Marketing Emails, Websites, Landing
Pages, Website Pages, Blog Posts, Knowledge
Articles, Sequences, Workflows, and Feedback
Surveys as data sources.




Report
Choose one data source

Contacts
° ) Companies
Single-Object
Activities
Tickets

Reports

Feedback submissions

If the report library doesn’t have the exact cals
report you’re looking for, the single-object Candidates
report builder is a great tool for creating a cors
report using an specific data source. Once Coerene
your report is built, you can use it exactly Godls
the same way as you would HubSpot’s Leads
standard reports. e
Payments

Pets

Sequence enroliments
Shipments
Subscriptions

Tasks

Users



Report

Objects available in the single-object report builder:

e Contacts e “Object Library” objects @

e Companies o Appointments

e Deals o Courses

o Tickets o Listings

e Lineitems o Services

e Calls 4 There are several data sources h

e Custom Objects available in the single-object

e Leads report builder that I don’t

e Payments consider objects: Acﬂviﬂes,

e  Subscriptions Feedb.ack Submlssmns,.
Conversations, Goals, Meetings,

e Users

,  Sequence Enroliments, Tasks. |


https://knowledge.hubspot.com/data-management/data-model-templates

Report

Custom Report
Builder

If you want to create beautiful reports
leveraging multiple data sources and a
variety of filters and visualizations, the
custom report builder is the way to go. The
number of data sources it has access to is
truly dizzying, and you can create bespoke

.........

formula fields for individual reports as you e @ e
go along.

oooooo
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Report

Objects available in the custom report builder:

/The custom report builder provides\
e Calls ® Quotes one of the most exhaustive lists of
e Custom objects e Subscriptions HubSpot data sources. In addition
e Companies e Tickets to the objects listed here, it also
e Contacts e Users includes activities, ad interactions,
€ . » L ad performance metrics, blog posts,
° Deol§ ° Object Ubrory objects 0 conri/erso‘rions, cookie bonne?, I[()ZTAS,
e Invoices ©  Appoinfments custom events, deal splits, feedback
e Leads o Courses submissions, landing pages,
e Line Items o Listings marketing email, marketing email
e Orders o Services activities, marketing email analytics,
e Payments media, notes, sales emails,

sequences, tasks, web activities,
website pages.


https://knowledge.hubspot.com/data-management/data-model-templates
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Automate

Workflows

Workflows are HubSpot’s automation

engine, and there’s a long list of data &
sources they can use as inputs and ® ==
OUTpUTS. e

This section focuses on that types of - L
records that can be enrolled into a
workflow, but there are many other types _
of data that can be used to frigger mpe——
workflows (for example, an activity
associated with a contact record) or that
can be created by a workflow (for
example, a task).




Automate

Objects that can enroll in workflows:

e Contacts e Invoices
e Companies e Leads
e Deals e Users - ~\
* Tickefs * Cusfom objects There are a few workflow t
L . » L ypes
* Quotes  "Object Library” objects @ that I don’t consider objects:
e Subscriptions o Appointments Conversations, Feedback
e Payments o Courses Submissions, and Goals.
e Orders o Listings \ /
e Carts o Services


https://knowledge.hubspot.com/data-management/data-model-templates
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Integrate

APIs

APIs are powerful tools. They are the
foundation of any integration, and they
also enable you to interact directly with
your data outside of HubSpot’s UL

HubSPitDevelopers  Documentoion v Resources v orker pace v

It’s important to note that the word
“object” means something different to a
developer than it does to a CRM admin.
For the purposes of this guide, we will
continue using “object” in the CRM sense,
but there are many, many other things in
HubSpot that count as objects in the
developer sense. (You'll get a sense of this
on the next page.)

Objects

aaaaaaaaaaaaa

::::::
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Inteagrate LOTS of things have APIs in
g HubSpot. This list are the ones

categorized as objects. In
. . addition, there are also APIs for
Objects with APIs: content (templates, layouts,
. blogs, media bridge, pages,
CRM APIs CRM-ish APIs HubDB, site search, domains,
e Companies e Calls (“Engagements”) URL redirects, content audit,
e Confacts e Marketing Events source code), conversc’rilcljns, CRM
e Custom Objects e Users (“Owners”) engagements (ca >
communications, emails,
e Deals Commerce APIs meetings, notes, postal mail,
e Leads cart tasks), non-object commerce
e Tickets ° ar S things (discounts, fees, taxes),
e “Object Library” objects m * Ir.1v0|.ces (read only) lists, import and export, CRM
o Appointments e Lineitems segrch, “owners” (gsers),
e Orders associations, deal splits, goals,
o Courses o . .
. e Payments pipelines, properties, marketing
© LISTII’)gS e  Products events, marketing emails,
o Services subscription preferences, forms,
¢ Quo’res- _ files, feedback submissions,
e Subscriptions webhooks, and workflows.

1
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https://app.hubspot.com/l/contacts/objects/0-1
https://app.hubspot.com/l/contacts/objects/0-2
https://app.hubspot.com/l/contacts/objects/0-3
https://app.hubspot.com/l/contacts/objects/0-5/
https://app.hubspot.com/l/sales-products-settings/object
https://app.hubspot.com/l/contacts/objects/0-142
https://app.hubspot.com/l/contacts/objects/0-53
https://app.hubspot.com/l/contacts/objects/0-123
https://app.hubspot.com/l/contacts/objects/0-101
https://app.hubspot.com/l/contacts/objects/0-7
https://app.hubspot.com/l/quotes/
https://app.hubspot.com/l/contacts/objects/0-69
https://app.hubspot.com/l/prospecting/leads
https://app.hubspot.com/l/settings/users
https://app.hubspot.com/l/contacts/objects/0-54
https://app.hubspot.com/l/contacts/objects/0-48
https://app.hubspot.com/l/object-library/

